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United Kingdom
Afghanistan
Albania
Algeria
Andorra
Angola
Anguilla
Antigua & Barbuda
Argentina
Armenia
Australia
Austria
Azerbaijan
Bahamas
Bahrain
Bangladesh
Barbados
Belarus
Belgium
Belize
Benin
Bermuda
Bhutan
Bolivia
Bosnia & Herzegovina
Botswana
Brazil
Brunei Darussalam
Bulgaria
Burkina Faso
Burundi
Cambodia
Cameroon
Canada
Cape Verde
Cayman Islands
Central African Republic
Chad
Chile
China
China - Hong Kong / Macau
Colombia
Comoros
Congo
Congo, Democratic Republic of (DRC)
Costa Rica
Croatia
Cuba
Cyprus
Czech Republic
Denmark
Djibouti
Dominica
Dominican Republic
Ecuador
Egypt
El Salvador
Equatorial Guinea
Eritrea
Estonia
Eswatini
Ethiopia
Fiji
Finland
France
French Guiana
Gabon
Gambia, Republic of The
Georgia
Germany
Ghana
Greece
Grenada
Guadeloupe
Guatemala
Guinea
Guinea-Bissau
Guyana
Haiti
Honduras
Hungary
Iceland
India
Indonesia
Iran
Iraq
Israel and the Occupied Territories
Italy
Ivory Coast (Cote d'Ivoire)
Jamaica
Japan
Jordan
Kazakhstan
Kenya
Korea, Democratic Republic of (North Korea)
Korea, Republic of (South Korea)
Kosovo
Kuwait
Kyrgyz Republic (Kyrgyzstan)
Laos
Latvia
Lebanon
Lesotho
Liberia
Libya
Liechtenstein
Lithuania
Luxembourg
Madagascar
Malawi
Malaysia
Maldives
Mali
Malta
Martinique
Mauritania
Mauritius
Mayotte
Mexico
Moldova, Republic of
Monaco
Mongolia
Montenegro
Montserrat
Morocco
Mozambique
Myanmar/Burma
Namibia
Nepal
Netherlands
New Zealand
Nicaragua
Niger
Nigeria
North Macedonia, Republic of
Norway
Oman
Pacific Islands
Pakistan
Panama
Papua New Guinea
Paraguay
Peru
Philippines
Poland
Portugal
Puerto Rico
Qatar
Reunion
Romania
Russian Federation
Rwanda
Saint Kitts and Nevis
Saint Lucia
Saint Vincent and the Grenadines
Samoa
Sao Tome and Principe
Saudi Arabia
Senegal
Serbia
Seychelles
Sierra Leone
Singapore
Slovak Republic (Slovakia)
Slovenia
Solomon Islands
Somalia
South Africa
South Sudan
Spain
Sri Lanka
Sudan
Suriname
Sweden
Switzerland
Syria
Tajikistan
Tanzania
Thailand
Timor Leste
Togo
Trinidad & Tobago
Tunisia
Türkiye
Turkmenistan
Turks & Caicos Islands
Uganda
Ukraine
United Arab Emirates
United States of America (USA)
Uruguay
Uzbekistan
Venezuela
Vietnam
Virgin Islands (UK)
Virgin Islands (US)
Yemen
Zambia
Zimbabwe
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 See Our Solutions
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The problem we solve
Retail data – but not as you know it.
Analysis of merchandising data is now, more than ever, the key to getting retail right.
For too long, retailers have struggled with manual processes and legacy systems that involve cumbersome, time-consuming methods of data interpretation and operations management.
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End-to-end intelligent merchandising
Retail Express’ intelligent merchandising supports a move away from the limitations of legacy systems and processes through the use of AI and real-time data to generate accurate demand forecasts, with the systemisation and automation of pricing, promotions and supplier collaboration, boosting productivity and driving better financial results.
Learn more about taking a more detailed and data-driven approach to retail profitability.

 Intelligent Merchandising


How we do it
Put in the data, take out the guess work
Artificial Intelligence (AI) holds the key to solving many of today’s complex business challenges.
For retail leaders, this means leveraging AI to unlock real-time insights, anticipate customer needs and proactively deliver across every touchpoint.
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AI Machine Learning
Retail Express’ AI solution harnesses the power of machine learning to deliver one version of the truth across pricing, promotions, media and assortment. This helps to simplify planning processes, improve stakeholder collaboration, and accelerate decision-making, while also driving consumer demand.
Innovative retail merchandising software signals a new dawn for the retail industry. For those that choose to embrace it, AI will become a powerful ally.

 Algorithmic Retailing


Key benefits at a glance
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Engage your customer more effectively
Through seamless interaction across silos and among retail teams and suppliers

 [image: Title of shopping with the images of three 'customers']
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Put the customer at the heart of every decision
By leveraging the latest in machine learning to evaluate the impact of decisions
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Improve customer confidence, while increasing margins
With a systemised approach to merchandising, maintain your brand guidelines and drive profits




Who we do it for

Digital transformation is driving demand among retailers for intelligent merchandising solutions to help them stay ahead in an increasingly competitive marketplace. Find out more about how Retail Express solutions are working for them.
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 Redefining supplier relationships: the importance of analysis and automation in retail
= Summary: Ed Betts discusses the potential for retailers to lose sight of their supplier interactions – and argues that it is time for a change of perspective and technique. Retailers sit between the economic forces of supply and demand. Profit is found in the balance between the pull of customers’ needs and the push of supplier priorities. But getting there is a chaotic, difficult process with …
 More 
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 Transforming Supplier Collaboration Whitepaper
The value of real-time operationally collaborative merchandising for retail.
 More 
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 Digital transformation unpacked: why true change comes from within
4min read = Summary: Ed Betts explores the ways digital transformation can lead retailers to new horizons and help them get the edge in a crowded, competitive market. With the effects of inflation waning[1], 2024 offers retailers a chance to breathe. Retailers must now look forensically at their business processes to find efficiency and alignment to protect themselves against future financial crises. They must seek ways to …
 More 
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 Case Study
Find out how a major North American retailer completely changed their processes with the Retail Express solution.
 More 
 




Get in touch
To find out how we can help you maximise the benefits of process improvements and IT investments in your business.
 Find out more


Call us on
UK +44 (0) 113 2428 867
US +1 (623) 3034330
AUS +61 (2) 85278228

  UK - Head office
 Retail Express Ltd
 Bond House, The Bourse,
 Boar Lane, Leeds,
 LS1 5EN 
 United Kingdom 

Email: info@retailexpress.com
Tel: +44(0) 113 2428 867
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